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The Parliament Rapid Response telephone research study, which is detailed below, was 
terminated due to problems with the quality of the sample (see attached table). Because the 
completion rate of the first wave of interviews was only 3%, a minimum additional sample of 
20,000 names would have been needed to complete the first wave of interviewing. 

Research Background/Methodologv 

The purpose of the original Parliament Rapid Response research was two fold: 1) to compare 
the impact on consumers' perceptions and purchase behavior of receiving a mailing 
immediately (2 weeks) after attending the Party Zone promotional event versus receiving a 
standard mailing (6 weeks after the event), and 2) to measure Parliament Party Zone's impact 
on smokers' images of the brand. To this end, the following cells were constructed for this 
study: 

• Rapid Response Test Cell -- Party Zone participants who received a mailing 2 

weeks after attending the event. 

• Rapid Response Control Cell -- Party Zone participants who received a mailing 

6 weeks after attending the event. 

• Party Zone Control Cell -- Sample of current database names (non-attendees of 

the Party Zone) 

Three hundred telephone interviews were to be conducted per cell. 

Next Steps 

Almost one-half of the sample provided for the first wave of interviewing (Rapid Response Test 
Cell) could not be used because of disconnected phone numbers and/or no such person. An 
investigation as to why the sample was so problematic is currently being pursued. Consumer 
Research will provide Database with the unusable records (names/telephone numbers) in 
order to investigate possible logistical problems with the names (i.e., legibility of participants’ 
handwriting, scanning process, false respondent information, etc.). 

It is important to note that the settings (Party Zone event) in which these names were acquired 
may have had some impact on the quality of the information collected. In order to fully 
understand this issue a second study to determine the integrity of the names generated at the 
retail level (retail suivey) has been proposed as a point of comparison to the names generated 
by the Parliament Party Zone event. A proposal for this study will be issued once the project 
becomes actionable. 
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# 

% 

Disconnected Number 

141 

23 

No such person (wrong #) 

89 

J.8 

Refusal 

76 

15 

Business 

40 

8 

Language barrier 

3 

* 

Wrong age 

58 

11 

Not in category 

44 

9 

Wrong flavor type 

33 

8 

Completed interviews 


1 


505 

100 



We were given 2983 photic numbers on the diskette, of which 2387 were usable (due to 
non-existent area codes or incomplete numbers). At the above rate of completion, and the high 
no answer/machine rate (1286:505), we will need a minimum of20,000 numbers to complete 300 
interviews. 
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